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Summary – Q1 2017

• Consolidated sales: +27.3% (EUR), 26.1% (HUF)
+ Good growth in almost all regions
+ VRAYLARTM royalty

• Profit for the period*: +72.0% (EUR), 70.6% (HUF)
+ Impact of RUB EUR exchange rate – 24.4% 

appreciation
+ Improvement in financial results
+ Positive balance of corporate tax and deferred tax
− Decreasing gross margin
− Slight increase of operating expenses 

*Net income attributable to owners linked to the parent

**Including Poland and Romania.



Key events 2016
Teriparatide – Terrosa
• 4 January 2017: European Commission (EC) granted approval

ESMYA®

• 17 January 2017: Positive Phase III Results of Venus II, the second 
of the two pivotal phase III clinical trials in the USA, evaluating the 
efficacy and safety of ulipristal acetate in women with abnormal 
bleeding due to uterine fibroids

LEVOSERT®

• 19 January 2017: distribution and supply agreement with Allergan 
plc, to commercialize its levonorgestrel releasing Intrauterine 
System (IUS) in Western Europe and in other European countries



Financial highlights

*Net income attributable to owners of the parent.

HUF Change % EUR Change % 

Total revenue 112.7 bn 26.1 364.6 m 27.3

Profit from 
operation 15.7 bn 7.6 50.7 m 8.6

Profit for the 
period* 19.8 bn 70.6 64.0 m 72.0

EPS (diluted) 106 68.3 0.34 70.0
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Geographical composition
of Group sales
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Q1 2016 Q1 2017

Hungary
Russia

EU12*

EU15USA

Other 
CIS

Ukraine

RoW

LatAm
China

Total: 
HUF 89.3 bn
EUR 286.4 m

Total: 
HUF 112.7 bn
EUR 364.6 m

+ 26.1% (HUF)     
+ 27.3% (EUR)

*Including Poland and Romania.



HUFm
Q1 2017 Change % EURm

Q1 2017
Change

%

as % of 
total

revenues
Total revenues 112,675 26.1 364.6 27.3

Gross profit 62,064 16.3 200.8 17.4 55.1

S&M expenses (29,821) 12.8 (96.5) 13.9 26.5

A&G expenses (5,170) 14.1 (16.7) 15.2 4.6

R&D expenses (10,219) 3.4 (33.1) 4.7 9.1

Other income and other 
expenses (1,182) n.a. (3.8) n.a. 1.0

Profit from operations 15,672 7.6 50.7 8.6 13.9

Net financial income 4,400 n.a. 14.3 n.a. 3.9

Profit for the period* 19,789 70.6 64.0 72.0 17.6

P&L

*Net income attributable to owners of the parent.



Decreasing gross margin
+ VraylarTM royalty
+ Substantial increase in all

regions
+ Appreciation of RUB exchange 

rate against EUR and HUF 
(YoY) 
EUR RUB → 24.4%

– Price erosion on the traditional
markets

– Increase of costs related to 
tightening regulatory measures

– Increase of share in turnover of 
W&R

– Esmya and Bemfola
amortization
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Profit from operation Operating margin

Decreasing
operating margin

+ VraylarTM royalty
+ Impact of RUB EUR 

exchange rate – 24.4% 
appreciation

– Decline of gross margin
– Moderate increase of 

operating expenses 
– Bemfola amortization costs
– One-off income in base

period related to the
acquisition of Rxmidas

HUFm

16.3%
13.9%



Sales in the
Pharmaceutical segment*

• Sales development – contradictory impacts
+ substantial growth in all regions

+ increasing ESMYA® sales

+ cariprazine (VRAYLARTM) royalty income

+ BEMFOLA® sales

− decreasing OC sales in Germany

• Successful product launches

*89% of turnover originates from outside of Hungary.
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• Stable pharmaceutical 
market

• Sales increase:     
0.5% (HUF)

• Success of products 
launched in recent 
years

Turnover of pharmaceutical segment.
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EU* – composition of sales

• EU15
– strengthening our position in 

key Western-European 
markets

– own Women’s Healthcare 
sales and marketing network

• EU12**
– well established in the region 

for decades
– own specialised sales network

*Turnover of pharmaceutical segment.
**Including Poland and Romania.

EU15

EU12**
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EU15
• 38.3% (EUR) sales 

increase
• Own established S&M 

network
• Women’s Healthcare 

products: ESMYA®, 
BEMFOLA®, Richter OC 
portfolio, acquired OCs

• Decline in oral 
contraceptive market

Turnover of pharmaceutical segment.

EURm



EU12*
• Increasing generic 

competition
• Price erosion

• Poland:
– 13.9% increase (PLN)
– strong flu epidemic –

Groprinosin sales 
increase

• Romania:
– 5.3% sales increase

(RON)

EURm

Turnover of pharmaceutical segment.

*Including Poland and Romania.
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CIS
• Sales increase

(+34.6% in EUR)

• Russia
– RUB appreciation (YoY)
– positive economic

prospects

• Ukraine
– political uncertainty
– UAH devaluation
– weak purchasing power

EURm

Turnover of pharmaceutical segment.



Russia
• Sales increase

(+10.2% in RUB; +45.7% in 
EUR)

• Increase in volume
• Improving product mix –

higher share of WH 
products

• Strenghtening of EUR RUB 
exchange rate in Q1 2017: 
24.4% (YoY)

EURm

RUBm

Turnover of pharmaceutical segment.
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Ukraine, 
Other republics

• Ukraine
– increase of sales level 

(+0.6 m in USD)
– low sales level in the 

base period
– political and economic 

turmoil
– UAH devaluation 

USD UAH: 5.6% (YoY)

• Other republics
– 6.7% increase (EUR)

(+3.6% in USD)
– improving economic and 

FOREX environment

USDm

Turnover of pharmaceutical segment.
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USA
• Sales increase

(+14.3 m in USD)
• Cariprazine (VRAYLARTM) 

royalty income: USD 8.9 m 
• Sales level of emergency 

contraceptives still 
significant

• Decreasing proportion of 
Women’s Healthcare – 47%

USDm

Turnover of pharmaceutical segment.



China

• Sales in Q1 2017: EUR 15.1 m
• Dynamically expanding pharmaceutical market
• From 2016 GR Rxmidas – 100% Richter owned
• Sales network personnel: 265
• Substantial preshipments



Latin America

• Sales* in Q1 2017: USD 6.0 m
• Regional presence:

– Mexico, Colombia, Brazil
– Mediplus N.V. → Ecuador, Bolivia, Peru, Chile

• Women’s Healthcare products in focus
• Increase of ESMYA® sales

*Turnover of pharmaceutical segment.



Pharmaceutical sales by 
therapeutic areas

Muscle relaxants

Gastrointestinal

Other

Women’s Healthcare

Central Nervous System

Cardiovascular

Total: EUR 304.7 m
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Women’s Healthcare    
sales by region

EURm

Total: 
HUF 37.0 bn
EUR 119.8 m

E12*
Hungary

CIS

USA

RoW

EU15

Grünenthal
portfolio

China

LatAm

*Including Poland and Romania.
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Sales impact of 
acquired portfolio

• Ex-Grünenthal portfolio sales: EUR 11.1 m
• ESMYA® sales: EUR 20.8 m
• BEMFOLA® sales: EUR 9.0 m

Subtotal: EUR 40.9 m

WH Total: EUR 119.8 m

Women’s Healthcare 
sales

Ex-Grünenthal
portfolio

ESMYA®

BEMFOLA®

9%

17%
8%



• Innovative biosimilar product addressing female fertility

• Developed as a biosimilar Gonal-f®

• Recombinant-human Follicle Stimulating Hormone (r-hFSH)

• Launch: Q2 2014

• Currently commercialised in the EU, in Israel, in the Middle 
East and in Australia

• Richter acquired global marketing rights for the product 
(excluding the USA)

• Sales in Q1 2017: EUR 9.0 m

Women’s Healthcare: 



Women’s Healthcare:  
LEVOSERT®

• January 2017: distribution and supply agreement with 
Allergan plc

• Levonorgestrel releasing Intrauterine System (IUS)

• In Western Europe and in other European countries under the 
trademark of LEVOSERT®

• National marketing authorisations have been already granted 
in Western and Northern Europe 

• Product already marketed by Richter in most of the Central 
and Eastern European countries (Uteron Pharma, 2011) 



Sales network
staff
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Wholesale and retail

• W&R sales contribution is 19% of total sales.

• 79% of the W&R turnover originates in Romania.

• 32.4% sales increase in EUR in Romania.

• Majority ownership in Pesti Sas Patika Bt., 
Hungary was sold.



Ownership structure

31 March 2017

Hungarian State Holding 
Company

Domestic investors

International 
investors

68.34%

25.25%

6.41%



Thank you for your attention!



Appendix

Exchange rates



Evolution of currency    
exchange rates I.
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Evolution of currency    
exchange rates III.
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Appendix –
Exchange rates

At period end

Average

31.03.2017 31.12.2016 30.09.2016 30.06.2016 31.03.2016

EURHUF 308.70 311.02 309.15 316.16 314.16

USDHUF 288.64 293.69 276.35 284.29 276.62

RUBHUF 5.15 4.78 4.36 4.43 4.09

EURRUB 59.94 65.07 70.91 71.37 76.81

EURUSD 1.07 1.06 1.12 1.11 1.14

Q1 2017 M12 2016 M9 2016 H1 2016 Q1 2016

EURHUF 309.10 311.46 312.23 312.67 311.98

USDHUF 290.24 281.24 279.64 279.95 283.12

RUBHUF 4.94 4.19 4.09 4.00 3.77

EURRUB 62.57 74.33 76.34 78.17 82.75

EURUSD 1.06 1.11 1.12 1.12 1.10


